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Nancy G. Brinker promised her
dying sister, Susan G. Komen, she

would do everything in her power to
end breast cancer forever. In 1982

that promise became Susan G.
Komen for the Cure and launched

the global breast cancer movement.
Today, Komen for the Cure is the

world’s largest grassroots network
of breast cancer survivors and
activists fighting to save lives,

empower people, ensure quality
care for all and energize science to
find the cures. Thanks to events like
the Komen Race for the Cure, we
have invested nearly $1 billion to 
fulfill our promise, becoming the
largest source of nonprofit funds

dedicated to the fight against breast
cancer in the world. For more infor-
mation about Susan G. Komen for
the Cure, breast health or breast
cancer, visit www.komen.org or

call 1-800 I’M AWARE.
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pring is a beautiful,
but all-too-brief
season. It seems we
barely have a

chance to enjoy the blooming
flowers and the green grass
before the summer is upon
us. But that doesn’t stop me
from appreciating each new
bud and soft breeze while
they last.

My sister Suzy was like
that—beautiful and gone
much too soon. She was
diagnosed with breast cancer
at 34. We lost her at 36. 

Suzy and I said our good-
byes nearly 28 years ago in
an airport in our hometown
of Peoria, Illinois. She had

been through so
much—

surgery, radiation,
chemotherapy. It was a
Sunday afternoon and my
dad was driving me to catch
a flight back to my home in
Dallas. Suzy came along so
we could spend just a little
more time together. As she
had before, Suzy spoke to me
about doing something to
help other women with
breast cancer. This practically
tore my heart out because
here she was, hardly able to
manage a whisper, and she
was worrying about other
people. I couldn’t bear it.

When my father pulled up
to the curb, I kissed them
both good-bye and jumped
out of the car. As I turned to
go inside, I heard a funny
sound that sounded like my
name. I stopped in my tracks
and looked around. There
was Suzy, standing up outside
the car on wobbly knees.

With her arms outstretched,
she said gently, “Good-bye,

Nanny, I love you.” I hugged
her so hard I was afraid she
might crumble. And then I
ran to catch my plane.

So when I’m asked: “Why,
after so many years, do you
still do this?” ... my answer
is simple. My sister, the 
person I loved most in the
world, asked me to. 

In the world of breast 
cancer, the big questions are
still without answers: What
causes the disease and how
can it be prevented? With
everything we’ve accom-
plished, with the astonishing
advances we have seen, one
in eight American women are

still expected to be diagnosed
with breast cancer in their
lifetime. Without a cure in
the next 25 years, an 
estimated 25 million women
globally will be diagnosed
with breast cancer and an
estimated 10 million will die
from the disease.

And so, on the 25th
anniversary of Susan G.
Komen for the Cure, the
organization I started in
memory of my sister Suzy,
I’m more committed than
ever before to finishing the
job we started. Together, we
will fight to save everyone
touched by the disease. We
will demand action from the
leaders of our nations. We
will stand up for those with
breast cancer who have no
voice. We will help our 
doctors and scientists find
the tools to triumph over 
this disease. 

We will realize our vision of
a world without breast cancer.

LETTER   FOUNDER

Because She
Asked Me To 

from
our

By Nancy G. Brinker, Founder, Susan G. Komen for the Cure

RENEWING OUR PROMISE
When we started in 1982 as the Susan G. Komen Breast Cancer Foundation, we

promised to do everything possible to save lives and end breast cancer forever. Since

then, millions of people have joined in our promise and made it their own, launching a

global movement that has changed the world. To mark our 25th anniversary, we’ve

made a few changes. But our vision of a world without breast cancer remains clear.

Today, we are Susan G. Komen for the Cure—a name befitting of an organization 

dedicated to finding the many cures for the many faces of this devestating disease. 

In keeping with the spirit of the new Susan G. Komen for the Cure, our newsletter also

has a new name, For the Cure, and a new look. We hope the changes inspire you to join

us in renewing your promise to help end breast cancer. 

S



BRINKER WINS
TRUMPET AWARD
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We’re delighted to have
former U.S. Representative
Kenneth E. Bentsen, Jr., as
our newly elected chairman
of the board of directors.
Cheryl Jernigan is joining
Bentsen as Affiliate represen-
tative on the board.

Bentsen, president and
COO of the Equipment
Leasing and Finance
Association, has served both
as a Komen board member
and as our public policy
committee chair. Jernigan is
a founding member of the
Komen Greater Kansas City
Affiliate, and has been a tire-
less community leader and
breast health advocate.

On helming the board,
Bentsen says, “I consider it
an honor to serve as chair-
man of this revolutionary
organization. What started as
Nancy Brinker’s promise to
end this terrible disease has
grown into a global move-
ment. It will be a privilege to
help elevate breast cancer as
a national health priority.”
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ou may have seen recent news reports on
Inflammatory Breast Cancer (IBC), a rare kind of
breast cancer. While not a new form of the disease,
IBC has received attention lately because of its

aggressive nature and the fact that it’s often misdiagnosed. 
When you think of breast cancer, you think of a lump—

but there usually isn’t a lump associated with IBC. Its main
symptoms are overall swelling and redness of the breast.
Unfortunately, IBC is not usually detected by mammograms
or ultrasounds. And although IBC only accounts for 1 to 6
percent of all new cases of breast cancer, these cells spread
easily to other parts of the body, making prompt diagnosis
and treatment critical.

In addition to monthly breast self-examination, always be alert
to potential IBC symptoms, such as: 

� one breast suddenly becoming larger than the other
� warmth and swelling in the breast
� redness or pinkness that looks like an infection
� itching or pain in the breast that won’t go away
� dimpling in the skin of the breast
� nipple discharge, retraction or flattening
� change in the color of the areola
� a bruise that does not go away
� swollen lymph nodes on the neck or under the arm

If you notice any of these symptoms, do not delay. See your 
health care provider right away. For more information about
IBC, visit the About Breast Cancer section at komen.org.

DID YOU KNOW?
IBC is rare, but not new 

Bentsen
Board

omen President and CEO Hala Moddelmog (left) and Rev. Bernice A. King
(center) were on hand to congratulate Susan G. Komen for the Cure
founder Nancy G. Brinker (right) on being presented the Trumpet Awards’
Foundation’s President’s Award. Trumpet awards are given annually to

men and women who “have made significant contributions to enhancing the quality
of life for all.” Additionally, the award signifies that success, achievement and respect
are void of color and gender. Visit trumpetfoundation.org for more information.

Y

on

K



komen.org

egister in June to be passionately pink in
October, National Breast Cancer Awareness
Month. All you have to do is round up a group
from your company, church, school or club (or

just rally a bunch of friends and family) and pick a day
in October when you will all wear pink and make a $5
(or more) donation to Susan G. Komen for the Cure. 

Your crew will get a participation kit that includes
posters to promote your day, breast health information
and Passionately Pink for the Cure™ pins to match your
outfits. Last year, more than 700,000 passionate and
pink heroes helped raise $3 million to fund life-saving
breast cancer research and community outreach pro-
grams. For information, please email
passionatelypink@komen.org or visit komen.org.

5 for the cure

PASSIONATELY PINK

Possible link between
environment, heredity and
breast cancer being studied

We’re joining with the Sister Study to
help recruit sisters of women and men
who had breast cancer in a long-term
nationwide effort that looks at how 
environmental factors and genes affect
the chances of getting the disease. 
The study is being conducted by the
National Institute of Environmental
Health Sciences.

The Sister Study’s goal is to gather
data from 50,000 U.S. women, ages 
35-74, from all walks of life. Now in its
third and final year of recruitment, the
study needs to enroll an additional
20,000 people by the end of 2007.
Women of color are of particular interest,
and all information is strictly confidential.
To learn more or enroll, please visit 
sisterstudy.org or call 877-SISTER.

CALL-OUT TO SISTERS

For the latest information and support:
CALL the Komen Breast Cancer Helpline:
1-800 I’M AWARE VISIT our website: komen.org

R

Need Help?

Join the
journey

Experience the
Breast Cancer 3-Day at

the3day.org.

Register or learn more
about this inspirational,

life-changing event.

Because everyone
deserves a lifetime.
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Magazine
Alert
Be sure to check out the
May issues of Cooking
Light, Fitness, Health
and O for our ads.
Thanks to your continu-
ing support, we’re getting
the message out!

A LOOK AT THE NUMBERS
� In the United States today, there
are more than 2 million breast 
cancer survivors. 

� Breast cancer
remains the most
frequently diag-
nosed cancer
among women. 

� Breast cancer is
second only to
lung cancer in 
cancer deaths in
the United States. 

� In the United
States, 1 in 8
women will be
diagnosed with
breast cancer in
her lifetime. 

� In 2007, 178,480
new cases of inva-
sive breast cancer
will be diagnosed
in women and
40,460 women
will die from the
disease. 

� Breast cancer
among men has
been increasing
and in 2007, 2,030
men will be diag-
nosed and 450 are
expected to die
from the disease.

� Even though
African American
women are less
likely to be diag-
nosed with breast
cancer than white
women, they are
more likely to die
from the disease.

� The survival rate for women with
localized breast cancer (cancer that
has not spread to lymph nodes or
other locations outside the breast)
has increased from 80 percent in
the 1950s to 98 percent today. 

� For the past two years, the breast cancer death
rate has dropped about 2 percent annually in all
women combined, with even larger decreases in
women younger than 50. The decline is attributed
to earlier detection through screening, increased
awareness and improved treatment. 

� Only about 5 to 10 percent of breast cancers are due to
heredity. The majority of women with breast cancer have no
known significant family history or other known risk factors.

� The most proven and significant risk factors for getting
breast cancer are being female and getting older. The medi-
an age at the time of breast cancer diagnosis is 61 years old.

When breast cancer is caught early, your
chances for survival greatly increase. We
recommend the following screening tests to
find breast cancer when it’s most treatable:

� Mammograms
every year starting
at 40

� Clinical breast exams by a
health care provider at least
every 3 years starting at 20
and every year after 40

� Breast self-exams
every month starting
by 20

The Good News

Despite Progress, We’re Not Done Yet

Early Detection Is Your Best Protection

Most of us know that
exercise is good for us,
but have you heard
that regular physical
activity could reduce
your chances of get-
ting breast cancer,
particularly after
menopause? The latest
study published in
Cancer Epidemiology
Biomarkers &
Prevention piles on
more evidence for the
protective effects of
getting off the couch.
So brush off those
walking shoes and sign
up for a Komen Race
for the Cure event (see
page 16) or the Breast
Cancer 3-Day!

EXERCISE! IT COULD REDUCE

YOUR RISK

The Odds
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omen Champions
for the Cure™ is a
grassroots advoca-
cy program that

educates Congress, the
Administration, state legis-
lators and other decision-
makers about breast cancer
through community
involvement. One of the
top priorities for Komen
Champions in 2007 is to
address the issue of dispari-
ties that currently plague
the healthcare system in the
United States. Komen
Champions are working to
“Close the Gaps” to ensure

that everyone facing a
breast cancer diagnosis has
access to the best possible
care, regardless of race, age
or socioeconomic status.

As part of this program,
Komen activists from
across the country traveled
to Washington, D.C. in
April for several days of
activities designed to spot-
light the breast cancer dis-
parities problem in our
country. While in D.C.,
Champions visited more
than 350 Congressional
offices to further educate
decision makers about

access issues; conducted a
site visit and press confer-
ence at Komen grantee
Providence Hospital focus-
ing on patient navigation;
presented to the National
Council of State Legislators
about treatment issues; and
hosted a Congressional
Awards reception. Also on
the agenda was a “Close
the Gap” rally at the U.S.
Capitol to help elevate
breast cancer as a national
priority and the kick-off of
the Komen Community
Challenge tour (see below).

CHAMPIONS
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CLOSING THE GAP
Komen Champions work to ensure quality care for everyone

usan G. Komen for the Cure is on a mission to end breast cancer
forever. It’s a lofty goal, but one we aim to finish in short order.
And since yesterday isn’t soon enough, we’re taking things up a
notch, taking our mission on the road, and recruiting Y-O-U to

join the Komen Community Challenge.
It was 25 years ago that we put breast cancer on the map. Now we are

going to take it off. We intend to engage women, men, survivors, activists,
policymakers, community leaders, corporations and health care profession-
als alike in the breast cancer movement. Join us in our rallying cry—we
MUST “Close the Gap.” We MUST ensure that all women of all races and
all socioeconomic levels have access to information, to screening and to
treatment. We MUST discover and deliver the cures. 

And so, as we mark our 25th year, our coast-to-coast tour will be making
25 stops along the way, reaching tens of thousands of people at town hall

meetings, roundtables, lobby
days and summits. Over the 
next 25 years, it is estimated 

that 5 million Americans could
be diagnosed with breast cancer –

and because there are gaps in our
system, this diagnosis will be dead-
lier for some than for others. To

change this outcome, join us at the
Challenge. To get involved, visit
komen.org/thechallenge.

That lump in your breast was the most unwel-
come visitor you’d ever had. And when the sur-
geon removed the tumor from your body, it was
good riddance. But did you know that bit of
evicted tissue is potentially quite valuable, both
to you and to medical researchers?

Let’s say down the road a new treatment for
breast cancer is discovered for survivors who
had tumors with a specific genetic makeup.
Will your tumor still exist so that you can have
it tested? Where is it? And who legally owns
the tissue now?

Also consider: How could the scientist who
made that advance have done it in the first
place without access to tissue like yours?  

These are all valid and critical considerations
as we move toward better and better treat-
ments and, ultimately, a cure for breast cancer.
That’s why Komen for the Cure recently com-
missioned a study that addresses these com-
plexities—in order to guide the development of
a uniform, equitable national policy for tissue
access and ownership. This is an issue that may
well end up before the U.S. Supreme Court,
and we promise to keep you updated.

Why Is Tissue
Access Important?

BE A PART OF THE KOMEN
COMMUNITY CHALLENGE

K

S
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On a
MISSION

25-year anniversary marks new momentum in the war on breast cancer{ }
Nancy G. Brinker once thought

she’d be done by now. In her

hopeful heart the pink ribbons

from long ago would have been

lovingly pressed in scrapbooks—

memories of the struggle that led

to the cures for breast cancer. 
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“When we started 25 years
ago, I thought if we just held
enough events, raised enough
money, funded enough
research ... curing breast can-
cer would be a 10-year proj-
ect,” recalls Brinker. “I
admit, I was naïve.”

But don’t mistake that
brief, thoughtful look back
as discouragement. The
founder of Susan G. Komen
for the Cure is more com-
mitted than ever, and excit-
ed about how her original
mission has grown. What
began with $200, a shoebox
full of names and Brinker’s
determination to honor the
promise she made to her
dying sister has blossomed
into the largest and most
progressive grassroots net-
work of breast cancer sur-
vivors and activists in the
world. By year-end 2007, a
billion Komen for the Cure
dollars will have been
invested in medical research,
legislative initiatives and
community outreach pro-
grams—with plans to match
that over the next decade. 

“Today at Komen, we
know it’s about more than

curing a medical condition—
it’s about overcoming the
cultural, social and financial
conditions that prevent
women from getting
screened and receiving life-
saving care and treatment,”
explains Hala Moddelmog,
Komen’s president and chief
executive officer. 

ALONG THE WAY
Due to the breadth of

Komen’s involvement in lead-
ing the charge against breast
cancer, every single signifi-
cant research development
made in the past 25 years
bears the organization’s fin-
gerprints. Since its first grant
in 1982 to M.D. Andersen
and Baylor Medical Center,
Komen has supported
research that eventually led
to such milestones as the dis-
covery of the gene mutation
that indicates inherited forms
of breast cancer and the dis-
covery of the telomerase
enzyme. In 2006 alone,
Susan G. Komen for the
Cure funded nearly $82 
million in research grants.
With recent advances, breast
cancer is now caught and

treated earlier than ever
before, allowing for the
greatest chances for survival.
Recurrence is also better pre-
dicted now and new tailored
treatments targeting specific
breast cancers replace the
one-size-fits-all medical atti-
tudes encountered not so
long ago. 

“We know now there will
never be one single cure to
this complex disease,” says
Lesalle D. Leffall, Jr., M.D.,
Komen’s outgoing chairman
of the board. “So we focus
on attacking it from all pos-
sible angles by funding
research that will provide
multiple answers, treatments
and preventative measures.”

Throughout its history,
Komen also has stormed the
steps of government to high-
light critical breast cancer
issues. Komen played a key
role in getting the
Mammography Quality
Standards Act passed and, in
2000, an executive order
finally mandated that
Medicare coverage would
include clinical trials.
Thousands of Komen
Champions for the Cure

have written to Congress and
worked with state lawmakers
to increase funding for
improved screening programs
and mammograms for low-
income women. And with
presidential election fever
already flaring, rest assured
that Komen advocates will
be holding candidates’ feet to
the fire. Public outreach
efforts, and public response
to those efforts, have been
tremendous. The first Komen
Race for the Cure in October
1983 stunned naysayers
when 800 determined
women in running shoes
stampeded over the starting
line in Dallas, Texas. Now
October is National Breast
Cancer Awareness Month,
and those women in running
shoes have grown to more
than a million strong around
the globe. 

Beyond starting the Komen
Race for the Cure, the world’s
most successful fundraising
and awareness event for
breast cancer, Komen also
pioneered the concept of
cause marketing; as a result,
more than 130 corporate
partners now work with >> 

9 for the cure
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Komen to deliver life-saving
messages to millions of con-
sumers where they live, work
and play. 

Susan G. Komen for the
Cure brought breast cancer
out into the open. And for
every person reluctant to face
it or discuss it, there were
multitudes desperate for a
voice. Since launching the
movement 25 years ago,
Komen has transformed a
culture, changing the way
people talk about and treat
breast cancer. As a result,
millions of breast cancer
patients are now breast 
cancer survivors.

KEY TO SUCCESS
The fundamental key to all

of this has been the sheer
scope of efforts. A grassroots
Affiliate Network made up
of more than 100,000
activists and survivors span-
ning 122 U.S. cities and three 
foreign countries is at the
heart of it all.

“Because our Affiliates
apply the dollars they raise
to help meet the specific
needs of the people living in
their communities, all the
programs and services they
fund are non-duplicative—
meaning the service or pro-
gram would not exist with-
out their funding,” says
Nancy Byrd, vice president
of Komen’s Domestic
Affiliate Network. “They
save lives by identifying 
the gaps and working 

to fill them.” 
For example, the Komen

Orange County Affiliate
funds a program that reaches
out to underserved Asian
Pacific Islanders, a group
with some of the highest
breast cancer morbidity and
mortality rates, yet with
some of the lowest screening
rates. Because of this pro-
gram, last year about 3,000
Native Hawaiians,
Marshallese, Chamorros,
Samoans and Tongans
received life-saving early
detection information and
the opportunity to be
screened. Similarly, in rural
Arkansas, the Komen
Arkansas Affiliate funds a
program that provides
screening, diagnostic mam-
mograms and ultrasounds
and overall breast health
information to women who
lack the financial resources
or insurance for proper care.
These programs and numer-
ous others just like them
help women navigate the
healthcare system and pro-
vide care they otherwise
might not receive. 

BATTLES WON,
WAR CONTINUES

After years of beating the
drum about the importance of
early detection, nearly 75 per-
cent of women over the age of
40 now go for regular screen-
ing mammograms, compared
to just 30 percent in 1982.
Before Susan G. Komen for

A Conversation About The

PROMISE RING
You’re in the grocery store checking out the avocados

when a woman waiting behind you asks, “What kind of
ring is that?” You explain, “It’s the Susan G. Komen for
the Cure Promise Ring. Would you like one? They’re
meant to be shared. Look—see how the band is two col-
ors? Let me tell you what that symbolizes.” 

And so you shop, side-by-side with your neighbor,
and talk about a day more than 25 years ago when two
sisters shared a promise, the same promise millions have

made their own—to save lives and end breast
cancer forever. And you tell her how she can
join the fight.
Promise Rings are available exclusively through

our online Marketplace at komen.org. The rings are
packaged as a set of two—one to wear and one to share—
and sell for $5 a package. As with all Komen products, 50
to 80 percent of the purchase price of all items sold help
fund community outreach programs and research to
answer the most urgent questions: what causes breast
cancer, how can it be prevented, and how can it be cured?

JOIN THE
MOVEMENT

Our 25th anniversary milestone, 2007, promises to be
a bold, unforgettable year in the history of the breast
cancer movement and Susan G. Komen for the Cure.
Will you join us? Help us finish the job we started in 1982
by uniting in our promise to end this disease once and
for all. Be a part of the global breast cancer movement.
Here are ways you can be involved. 

� Visit our special 25th anniversary website, 
25komen.org. 

� Schedule a mammogram for you and a friend.
� Schedule a clinical exam with your doctor.
� Perform your monthly breast self-exam.
� Participate in a Komen Race for the Cure.
� Join the Breast Cancer 3-Day®.
� Host a Passionately Pink for the Cure™ party with 

your girlfriends.
� Wear a promise ring and share one with a friend. 
� Learn more about breast cancer at komen.org.
� Find out more about our cause marketing 

partners and their programs (see page 12-13).
� Make a donation, volunteer your time. 
� Become a Komen Champion for the Cure at 

ActNowEndBreastCancer.org.
� Join the movement.



the Cure was founded, the 5-
year survival rate for breast
cancer, when diagnosed before
it spreads beyond the breast,
was just 74 percent. Today, it
is 98 percent.

“No doubt, we’ve won some
battles,” says Brinker. “But we
haven’t won the war.”

In 1984, four years after
her sister’s death from breast
cancer and two years after
founding Komen, Brinker
was, herself, diagnosed with
breast cancer and today is a
23-year survivor. Because of
what she learned during her
sister’s journey, she was able
to get the care she needed
and she was prepared to
speak up.

“My sister’s generation
rarely questioned their doc-
tors, which was a tragic mis-
take for my family,” says
Brinker. “If I had only
known then what I know
now. That’s why at Komen,
we’ve worked to create a
new generation of empow-
ered patients who insist on
being heard.”

Moddelmog is a 5-year
breast cancer survivor and
one of those empowered
patients. She says, “When I
was diagnosed with Stage 2
breast cancer, I was fortu-
nate. Because everyone with
Komen had struggled so hard
for so long, I didn’t have to
suffer in silence. Instead, I
could go to the Komen web-
site for information and I
could reach out. I am so

thankful for that knowl-
edge—the knowledge that
gave me power and hope.
Aside from my close friends
and family, this organization
was the support network
that helped give me the
strength to survive.”

SEEING IT THROUGH
After 25 years of winning

battles and creating sur-
vivors, Susan G. Komen for
the Cure is focused on fin-
ishing the war. There is an
immense challenge to con-
nect with many who remain
uninformed, underserved,
underinsured or uninsured.
In truth, the threat for most
women remains all too real.
Breast cancer is still the
most frequently diagnosed
cancer among women, and,
in the United States, a
woman still has about a one
in eight lifetime risk of
developing the disease. 

“We have made incredible
strides against our terrible
enemy and I am telling you—
we will never back down, we
will never slow down, we
will finish this fight,” says
Brinker. “The coming years
can be the most exciting in
the history of breast cancer
research. We are literally on
the verge of turning breast
cancer into a manageable
disease. But our mission is
not to just manage breast
cancer. Our mission is 
to wipe it from the face 
of the earth.”
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Then & Now
Twenty-five years ago, the
total national resources
spent on all cancer
research and prevention
(not just breast cancer) was
about $1.9 billion a year. 

Today the federal govern-
ment alone spends close
to $1 billion every year
just on breast cancer
research and prevention.  

Twenty-five years ago,
mammography wasn’t
widely used as a screening
tool. In 1987, the first year
when national mammog-
raphy statistics were ever
recorded, less than 30 per-
cent of U.S. women 40
and older reported having
a recent x-ray screening
mammogram.

Today, nearly 75 percent
of U.S. women over the
age of 40 have had a
mammogram within the
last two years. 

When Susan G. Komen
for the Cure started
out, the five-year sur-
vival rate for breast
cancer that was caught
early was 74 percent.

Today, the five-year sur-
vival rate for breast can-
cer that’s caught early
and still contained with-
in the breast is 
nearly 98 percent.

Just 25 years ago, there
was only a handful of
drugs available to treat
breast cancer and the
approach was “one-size-
fits-all.”

Today, we understand
that breast cancer takes
many forms. It’s not just
one disease. It has as
many as six to eight
known sub-types, all
with their own specific
characteristics. More
than 100 treatments are
now under study or in
development and many
of them are designed to
target specific forms of
the disease. 

Twenty-five years ago,
due to the lack of early
detection methods and
effective treatment
options, breast cancer
was considered by many
to be a death sentence. 

Of the nation’s 
10 million cancer 
survivors, 2.2 million are
breast cancer survivors
—the single largest
group of cancer 
survivors.
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KOMEN EXPERIENCE

spring 2007

Dear Diary,
What a busy day! When

my alarm went off, I bound-
ed out of bed like the
Energizer bunny, careful not
to wake the dog, the cat or
my adorable husband,
William—who snores louder
than my alarm, I might add!
I quickly jumped in the
shower, running through the
list of everything I had to get
done today before the girls
came over to celebrate my
fifth anniversary. It’s hard to
believe it’s been five years
since I heard my doctor say,
“You have breast cancer.” It
hasn’t been an easy journey,
but today I am proud to 
call myself a 5-year breast
cancer survivor!

Which reminds me, I need
to tell Jillian and her friends
to choose Susan G. Komen
for the Cure through the “i’m
making a difference” 
program on Windows Live
Messenger. As the daughter
of a breast cancer survivor,
Jillian knows more than
most kids her age about
breast cancer. Probably too
much. But she’s committed to

helping find a cure for the
disease that made her mom
so sick when she was only 8
years old. She’s already a
full-time activist at the age of
13, helping to organize our
neighborhood team for the
annual Komen Des Moines
Race for the Cure this fall.
Her passion inspires me. 

Anyway, after breakfast I
kissed William goodbye (he
was watching the Major
Leaguers swing pink bats in
the Going to Bat Against
Breast Cancer program),
laced up my New Balance
running shoes, hopped in the
car, and dashed over to
Lowe’s to get some Plant for
the Cure geraniums for
Mother’s Day, along with
some gorgeous spring flow-
ers. Then I headed to a
Simon Mall so I could pick
up a Pink Ribbon Gift Card
for Jillian to thank her for
all of her hard work. On the
way home, I popped over to
the Wacoal Fit for the Cure
event to try on some new
bras. It doesn’t hurt to try
on, after all, and it’s for a
good cause, right? Then, I

12for the cure

HELP FROM
MY FRIENDS

elcome to the personal diary
of Diane Landry, a magazine
writer, community activist,

mother, wife and five-year breast cancer
survivor. Here’s a peek into a typical week-
end day, featuring some of the programs,
services and products of our corporate
partners. Together, we are working to end
breast cancer forever. 

Saturday, May 12
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ran by Boston Market to
arrange for lunch for next
week’s PTA meeting through
the Catering for the Cure
program! Next up on the
agenda was a trip to Pier 1
for jewelry boxes to give as
birthday gifts to a couple of
the gals tonight. 

When I got home, I
unloaded my stash and set
about straightening up the
house. I pulled out the
Oreck vacuum cleaner and
took it for a spin, and then
dusted all of the picture
frames, including the picture
of my sister Mary Jane and
her friends at the
Passionately Pink for the
Cure party she held at her
place in Chicago last
October during National
Breast Cancer Awareness
Month. Which reminds
me—she never returned my
pink Coldwater Creek
sweater. Sisters! 

While thinking about my
pink sweater and all of the
outfits I could be wearing if I
had it, I realized the mail had
arrived so I darted outside to
collect it. When I opened the
mailbox, I saw a hot pink
envelope addressed to me. It
was a heartfelt Hallmark card
from my mother wishing me
a grand Mother’s Day. (I sent
her one, too—along with two
American Airlines tickets so
she and dad could come visit
us this fall.) Tucked in the
bottom of the pile was my
new copy of Golf for Women,
which I’ve read ever since I
met Val Skinner one lucky day
when I went to the driving
range to practice my swing.  

As I turned back to my front
door, I saw that my neighbor’s
house across the street had a
RE/MAX For Sale sign in front.
I guess her husband got that
new job after all. I’ll congratu-
late him the next time we go

bowling—he’s the best one on
our team and we’re going to
have a hard time without him
at next February’s Bowl for the
Cure event. 

I closed the door and got
back to work. Next up: I
made sure the food for the
party was in order. I preheat-
ed the oven for the casserole
I had made from my Better
Homes and Gardens Pink
Plaid Cookbook, and put out
the pink M&Ms I had bought
online last week, some roll-
ups with Valley Fresh
Chicken, trays of Pepperidge
Farm cookies and plenty of
Chi Chi’s salsa with chips. 

I straightened up a few
more things, looked for my
Chapstick (why is it I’m for-
ever looking for vital things
like this and my car keys?!)
and glanced at the calendar.
It was only a month until we
went on our Holland America
cruise (and only a month
until I had to put on a
bathing suit!). 

Well, Dear Diary, I guess
it’s time to sign off. My
guests will be here shortly,
and I hear Jillian coming in
the front door. I’m so grateful
to be surrounded by friends
and family on occasions like
this. I don’t know where I’d
be without my co-survivors,
the loved ones who helped
me throughout my breast
cancer journey. It will be
especially meaningful to share
this special milestone with
them tonight.

I’ll be back tomorrow to
let you know how tonight’s
celebration turns out... 

Cheers, 
-Diane

For more information
about our corporate partners
and their programs, visit
komen.org/partners.
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ast fall, Kendel
Ehrlich brought a
note from her hus-
band to the Komen

Maryland Race for the Cure.
Of course, Mrs. Ehrlich’s hus-
band happened to be the gov-
ernor of Maryland, and the
“note” was an official procla-
mation presented by the First
Lady in recognition of the
Affiliate’s accomplishments. 

That same year the
Baltimore Business Journal
recognized the group as the
most financially successful
fundraising organization in
the state. But we chose them
as Komen’s Affiliate of the
Year not just because of how
much money they’ve raised
in the fight against breast
cancer—but rather because
of how they’ve used those
funds to make a real differ-
ence in the communities
they serve.

A few years ago, the
Komen Maryland Affiliate
funded an Interdisciplinary
Breast Fellowship program
that allows physicians to
gain specialized training. And
now Komen Maryland has
taken the next logical step.

“We’ve created the Komen
Maryland Affiliate Nursing

Partnership, an educational
program specific for nurses
to enhance their clinical skills
and overall knowledge
around diagnosis, treatment,
care and support of breast
cancer patients,” explains
Executive Director Robin
Prothro, BSN, MPH. 

Mandatory for undergrad-
uate students at the
University of Maryland
School of Nursing, the pro-
gram is another “first” for
an Affiliate focused on inno-
vation, says Prothro. Abby
Plusen, the university’s pro-
gram coordinator, says,
“This is definitely a national
model. Historically, in
schools of nursing, if they do
provide cancer information,
it’s pretty general and there
isn’t much devoted to breast
cancer. Even students who
don’t go on to be oncology
nurses will run across
women with questions about
breast cancer. And the uni-
versity and Komen are arm-
ing them with the correct
information to pass on.”

Prothro sees a time when
the university may gain a
national reputation for this
area of study, and will
attract and recruit students

who have an interest in 
specialized training in 
breast health. She feels 
fortunate to work in an 
area of the country “so 
rich in academia, clinical
research and medicine.”

Komen’s Maryland
Affiliate was also instrumen-
tal in orchestrating Affiliate
activities under the direction
of an executive director with
the guidance of a governing
board. Prothro credits that
structure for much of the
organization’s effectiveness.
“In the last five or six years,
we have built a very strong
infrastructure between our
advocates, staff and board
that has enabled us to func-
tion with a great deal of sta-
bility and consistency, and
to accomplish our strategic
plans,” she says. “We’ve
gotten pretty lean and mean
in terms of how we spend
our time and money.”

Plusen says the university
is proud to work with the
Komen Maryland Affiliate.
“Just this program—the
number of lives these nurses
will touch over their life-
times ... They’ll reach so
many more people than
we’ll ever know.”
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MOMENTUM
IN MARYLAND
Affiliate of the Year creates new nursing school program

Robin Prothro
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PINK STYLE
Check out these great gifts for
the special people in your life
(or stock up for yourself).
Fifty to 80 percent of the purchase price of all

items sold will support our promise to save lives

and end breast cancer forever. To purchase, visit

the Marketplace at komen.org.

Give Thanks
Send a quick note to show your apprecia-
tion for a special gift or favor—or just
because you care. These thank you cards
feature six designs and fold to 5.5'' x 4''.
The set is comprised of 12 cards with 13
white envelopes. $15.

Carry-All
This nylon drawstring backpack lets you
tote everything around in one 21'' x 21''
pouch. Featuring a Komen Race logo on
both sides, people everywhere will know
what you support. $10. 

Write On
Take down notes and reminders easily with
this 4”x4” note cube. Each sticky note fea-
tures a pink ribbon. $12.

Scribble Savvy
The colorful chrome pen with black and
pink stripes has a twist top. Pair with the
notecube for a perfect gift. Available in a
black gift box. $15.

Rhinestud Cowgirl
Show off your sparkle and shine with this
exclusive Susan G. Komen for the Cure
rhinestud t-shirt. The fitted black silhou-
ette looks great on any body type. $28.

Silver Support
Designed exclusively for our 25th anniver-
sary, this 18'' silver necklace and ribbon
charm (two-toned) are perfect for show-
ing stylish support. $40.

Bring in the Green
The decorative ceramic flower pot brings
a bit of bright pink and green to any
table or window ledge with its whimsical
hand-painted design. Great for growing
herbs and blooming plants. $25.

Pin-Up Girl
Show your support by wearing Susan G.
Komen for the Cure’s unique icon in the
fight against breast cancer—our version of
the pink ribbon. This enamel pin is perfect
for gift giving and fundraising. $5.

Sock It To Me
Perfect for your next Komen Race for
the Cure or Breast Cancer 3-Day, these
ankle-high socks (available in white or
pink) provide cottony comfort. To ensure
durability, the ribbon is stitched into the
top. $6 per pair.



KOMEN EVENTS

MAY 2007
Atlanta May 12
Bloomington May 13
Boise May 12
Charleston May 5
Columbus May 19
Elmira, NY May 20
Frankfurt May 12
Helena, MT May 19
Kalamazoo, MI May 19
Las Vegas May 5
Minneapolis May 13
Ottumwa, IA May 12
Peoria, IL May 12
Philadelphia May 13
Pittsburgh May 13
Richmond May 12
Rome May 20
Sacramento May 12
Salt Lake City May 12
Syracuse May 19
Tyler, TX May 12
Winston-Salem May 5

JUNE 2007
Albuquerque June 10
Bari June 10
Buffalo June 9
Davenport June 9
Decatur June 30
Detroit June 16
Hartford June 2
Madison June 2
Plano, TX June 2
Raleigh/Durham June 9
Seattle June 16
St. Louis June 16
Washington, DC June 2

e one of the million-plus people who will be partici-
pating in a Susan G. Komen Race for the Cure in
2007. For a complete listing of all Races and other
ways to get involved in our promise to save lives

and end breast cancer forever, visit komen.org.

JOIN OUR RACE

Headquarters
5005 LBJ Freeway, Suite 250
Dallas, Texas 75244

tel: 972-855-1600
fax: 972-855-1605
www.komen.org
1-800 I’M AWARE
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