











As one of the early pioneers of cause marketing, Susan G. Komen for the Cure takes great pride in the partnerships

we have formed over the years with more than 250 companies, corporations and organizations, all of whom share our
passion for ending breast cancer. Each has found a unigue way to involve their customers, clients and employees in raising
awareness, dollars and hope so that one day soon we will find the cures. We thank them for their commitment to our
vision of a world without breast cancer.

The Komen Million Dollar Council Elite is a special group of sponsors and partners who have committed to invest a
financial contribution of $1 million annually in the fight to end breast cancer. Each of these organizations has found
new and innovative ways to raise awareness about breast cancer and encourage people from all walks of life to get
involved in finding the cures. We thank them for their generous support.
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With deepest appreciation, we recognize the Komen Million Dollar Council. As of March 2008, each of these companies,
brands or organizations had invested at least $1 million in our mission to end breast cancer over the lifetime of their
partnership with Susan G. Komen for the Cure.
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The Running Ribbon is a registered trademark of Susan G. Komen for the Cure



